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TownePlace Suites® is designed for extended stay travelers who want to feel ot home and stay productive. With thoughtful service,
comfortable spaces and local know-how, TownePlace makes the new feel familiar. Hotels offer extraordinary vaiuve, including modern
spacious suites with full kitchens and enhanced organization and productivity with the home office and Eifa® closets from The

Container Store®,

Featuring compelling economics and strong performance in Average Daily Rate (ADR), Occupancy, and Extended Stay Occupancy,
the brand appeals to owners, franchisees and investors looking for an excellent growth opportunity. To support development
opportunities in tertiary markets, a reduced size prototype is being designed for TownePlace Suites with 89 keys. Backed by
Marriott’s robust demand generation engines and featuring the best Extended Stay sales tools in the indusiry, TownePlace Suites®

is primed to perform.
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